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Company Overview




About Zoondia

Established in 2008, Zoondia is a top-tier custom software company with over 17 years of industry experience. Our core mission

is to deliver tailored technology solutions by combining deep technical expertise with a strong understanding of business
needs across diverse sectors.

Headquartered in Technopark, Trivandrum and Cyberpark, Kozhikode (Kerala, India), our centers serve as hubs of technical
excellence and innovation. With a global presence spanning the Middle East, USA, UK, and Spain, we provide localized support
backed by global standards. Zoondia delivers enterprise-grade solutions with a focus on Al, custom software development,
product engineering, digital marketing, cloud integration, and other emerging technologies. Our proven expertise and strategic
approach enable us to build intelligent, scalable, and future-ready digital ecosystems for businesses worldwide.

Technopark, Trivandrum




Integrate SEO, AEO & GEO to Connect with Users on
Search Engines, Al Tools, and Voice Platforms.
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Be Seen Everywhere...
SEO for Google, AEO for
Answers, GEO for Al

Optimize for Al-generated
answers in tools like ChatGPT,
Gemini, and Bing Chat

01-SEO 03 - AEO

Improve Google and Bing search Enhance voice assistant response
rankings accuracy

02 - AEO & GEO 04 - GEO

Future-proof digital
discoverability for Al-based
content generation tools




Strategic Goals

Zoondia aims to expand online visibility and audience reach by leveraging intelligent Al-driven strategies. By optimizing brand
presence across search engines, Al platforms, and voice assistants, the goal is to attract the right audience and drive long-term digital
growth.
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What We Do?
Al-Driven Personalization and Customization

At Zoondia, Al-driven personalization and customization enable the delivery of tailored digital experiences based on user behavior,
preferences, and intent. Through advanced algorithms, we provide relevant content, services, and interactions that boost user
satisfaction and foster deeper customer engagement.

Visibility Audit + Competitive Intent-Based Prompt Mapping Personalized Mentions +
' mart Str r nten
Intelligence Next, we find the main questions Smart Structured Content
We start by checking how your and search phrases your audience is We write clear content to help Al
website shows up on search using. We create a list of 5 to 10 understand your brand. We also get
engines, Al tools, and voice important prompts that match your your name on trusted websites to
assistants. We also see how your services and help improve visibility. improve how you're found on
competitors appear, so we can search, voice, and Al platform:s.

understand where you stand.



SEO AEO and GEO Difference

R

Goal Rank in search engines Get featured in answer boxes Be referenced in Al-generated content
Platform Google, Bing Voice assistants, featured snippets Google SGE, ChatGPT, Perplexity
Format Keyword-focused pages FAQs and structured answers Comprehensive, NLP-optimized text
Optimization Focus Search algorithms Structured data and semantics Language models and citation logic

Output SERP listings Direct answers Generated summaries



Who to Target, and Where?
Target Platforms & Audiences

Strategy Target Platforms Target Audience

Web search users, researchers, B2B/B2C

SEO Google, Bin

5 > traffic
AEO ChatGPT, Alexa, Siri, Bing, Chat Voice search users, mobile users, Al tools
GEO Google, Gemini, ChatGPT, Bing, Al-powered content users, enterprise

Copilot users, analysts



How They Connect?
SEO, AEO, and GEO share common principles

SEQ, AEO, and GEO use similar technical methods. They focus on understanding what
users are searching for, adding structured data to help search engines and Al read the
website, and building trust so the site ranks better across different platforms.

User Intent
Knowing the real needs and questions of your audience

Structured Data

Enhances visibility across search engines and Al platforms

Credibility and Authority

Essential for ranking, trust, and being cited in results




Al Deployment Process Flow

Keyword And Query Research Understanding User Intent Crafting User-Focused Content

Identify Common Questions And Analyze The Intent Behind The Queries (Informational, Create Content Directly Answering The
Long-Tail Keywords In Your Niche. Navigational, Transactional, Commercial Investigation). |dentified Queries.

Implementing Structured Data Structuring Content For AEO
Add Schema Markup To Help Search % Organize Content In An AEO-Friendly Format (Q&aA,
Engines Understand Content Context. Bullet Points, Concise Paragraphs).

Technical Optimization Monitoring And Updating Content Analyzing Performance

Optimize For Mobile, Improve Page Reqularly Review And Update Content To Use Analytics To Track Performance And Make
Speed, Ensure Site Security (SSL). Keep It Relevant And Accurate. Data-Driven Adjustments.



Which Strategy Should You Prioritize?

The smart approach today isn't choosing between SEO, AEO, or GEO — it's combining
all three for a complete strategy.

SEO
| For ranking and ongoing discoverability

@ AEO
. For smart assistants and quick answers

GEO
@ For futureproofing visibility in Al and LLM environments




Conclusion

Al in digital marketing enhances how brands appear in the next

generation of search and discovery experiences. By combining
factual, structured content with schema and entity signals,
Zoondia helps position businesses as trusted sources for
generative Al platforms. This strategic approach boosts both lead
generation and brand awareness, while also improving visibility
across Al assistants, voice search tools, and LLM-driven platformes.

Through ongoing optimization and authoritative content
placements, Zoondia ensures brands stay ahead in a digital
landscape where Al plays a key role in shaping user journeys and
discovery.

We look forward to the opportunity to contribute to your
success and establish a long-term, strategic partnership.
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